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IN THE CLAIMS: 

I. (currently amended) An advertisement supplying system for displaying a point which 
may give viewing persons an incentive to view an advertisement in combination with 
advertisement information on a terminal apparatus connected thereto via a computer 
network, comprising: 

storage means for storing thereinto identification information of a customer and a 
point degree owned by the customer in relation to each other; 

means for accepting the identification information of the customer from a terminal 
apparatus of the customer; 

means for acquiring the point degree owned by the customer from said storage means, 
said owned point degree being related to the accepted identification information of the 
customer; and 

display point degree determining means for determining a display point degree to be 
displayed in combination with the advertisement information based upon tho point dogroo 
awft ed - by - the customor; whoroin 

e o i d^iisplay point dogroo dotoimining moans d e t e rmines tho disp l ay point d e gr ee 
based upon a relationship between the point degree owned by the customer and the display 
point degree with reference to a predetermined rule; [[and]] wherein 

said rule being that whil e a point degree owned by the customer increases in response 
to the customer selecting the advertisement^,]] and The display point degree decreases for 
display in combination with a subsequent display of the advertisement information, and 
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the display point degree docs not door o a oi ng decrease to [[0]] zero for the subsequent 
display of The advertisement information in response to wh e n the customer first selecting 
s e l e ct s the advertisement. 

Claims 2-3. (canceled) 

4, (original) An advertisement supplying system as claimed in claim 1 wherein: 

a minimum value of the point degree to be displayed is equal to 0. 

5. (currently amended) An advertisement supplying system for displaying a point which may 
give viewing persons an incentive to view an advertisement in combination with advertisement 
information on a terminal apparatus connected thereto via a computer network, comprising: 

storage means for storing thereinto identification information of a customer and 
personal information related to the customer in relation to each other; 

means for accepting the identification information of the customer from a terminal 
apparatus of the customer; 

means for acquiring the personal information related to the customer from said storage 
means, said personal information being related to the accepted identification information of the 
customer; and 

display point degree determining means for determining a display point degree to be 
displayed in combination with the advertisement information baaed upon tho point dogroo 
own e d by the customer; whoroin 
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said display point dogroo det e rmining moans det e rmin e s tho dioplay point d e gr ee 
based upon a relationship between the point degree owned by the customer and the display 
point degree with reference to a predetermined rule; [[and]] wherein 

said rule being that **ti© a point degree owned by the customer increases in response 
to the customer selecting the advertisement^,]] and the display point degree decreases for 
display in combination with a subsequent display of the advertisement information , and 

the display point degree does not decr e asing decrease to [[0]] zero for th e subsequent 
display of ihe advertisement information in response to wi*e& the customer firs* selecting 
galoots the advertisement. 

6. (currently amended) An advertisement supplying system as claimed in claim 5 wherein; 

the personal information related to the customer corresponds to information as to at 
least any one of a sex of the customer, an age thereof, and a taste thereof. 

7. (previously presented) An advertisement supplying system as claimed in claim 1 
wherein: 

a sort of point degree selected by the display point degree determined means; and 
the display point degree determined by said display point degree determining means is 
selected from the son of point degrees selected by the display point degree means, 

8. (currently amended) A computer readable medium for causing a computer to function as an 
advertisement supplying system for displaying a point which may give viewing persons an 
incentive to view an advertisement in combination with advertisement information on a terminal 
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apparatus connected Thereto via a computer network, the computer readable medium having 
encoded thereon computer codes which when executed on a processor perform the steps of: 

storing identification information of a customer and a point degree owned by the 
customer in relation to each other; 

accepting the identification information of the customer from a terminal apparatus of 
the customer; 

acquiring the point degree owned by the customer related to the accepted 
identification information of the customer; and 

determining a display pomt degree to be displayed in combination with the 
advertisement information bus e d upon tho point dogroo owned by th e custom e r wh e r e in; 

said dotoiroining includ e s d e t e rmining th e d i sp l ay point dogroo based upon a 
relationship between the point degree owned by the customer and the display point degree 
with reference to a predetermined rule; [[and]] wherein 

said rule being that while a point degree owned by the customer increases in response 
to the customer selecting the advertisement^,]] and the display point degree decreases for 
display in combination with a subsequent display of the advertisement information, and 

the display point degree does not d e or -e frs m g decrease to [[0]] zero for the subsequent 
display of the advertisement information in response: to whon the customer first selecting 
s e l e cts the advertisement. 

9. (currently amended) A computer readable medium for causing a computer to function as 
an advertisement supplying system for displaying a point which may give viewing persons an 
incentive to view an advertisement in combination with advertisement information on a 
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terminal apparatus connected thereto via a computer network, the computer readable medium 
having encoded thereon computer codes which when executed on a processor perform the 
sieps of: 

storing identification information of a customer and personal information related to 
the customer in relation to each other; 

accepting the identification information of the customer from a terminal apparatus of 
the customer 

acquiring the personal information related to the customer, said personal information 
being related to the accepted identification information of the customer; and 

determining a display point degree to be displayed in combination with the 
advertisement information bas e d upon tho point dogroo ownod by tho cu s tomer wher e in; 

said d e t e rmining includes dotormining th e display point d e gr ee based upon a 
relationship between The point degree owned by the customer and the display point degree 
with reference to a predetermined rule; [[and]] wherein 

said rule being that while a point degree owned by the customer increases in response 
to the customer selecting the advertisement^,]] and the display point degree decreases for 
display in combination with a subsequent display of the advertisement information, and 

the display point degree does not d e cr e asing decrease to [[0]] 2ero for the subsequent 
display of the advertisement information in response ro whon the customer first selecting 
selects the advertisement, 

10- (currently amended) A method of displaying a point in an advertisement supplying 
system which may give viewing persons an incentive to view an advertisement in 
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combination with advertisement information on a terminal apparatus connected thereto via a 
computer network, the method comprising the steps of. 

a) storing identification information of a customer and a poim degree owned by the 
customer in relation to each other; 

bj accepting the identification information of the customer from a terminai apparatus 
of the customer; 

cj acquiring the point degree owned by the customer from said storage means, said 
owned point degree being related to the accepted identification information of the customer; 

d) determining a display point degree to be displayed in combination with the 
advertisement information baaed upon the poim dogroo owned by the oustomor umng; 
wherein 

said determining includes determining the di s play point dogroo based upon a 
relationship between the point degree owned by the customer and the display point degree 
with reference to a predetermined rule; [[and]] wherein 

said rule bemg that wbHe a point degree owned by the customer increases in response 
to the customer selecting the advertisement^,]] and the display point degree decreases for 
display in combination with a subsequent display of the advertisement information , and 

the display point degree does not decr e asing decrease to [[0]] zero for the subsequent 
display of the advertisement information in response to wfeea the customer first selecting 

floloots the advertisement- 
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